
Roman Polanski rushed up
to the British Airways counter
at LAX in late January 1978
with an American Express card
and an urgent desire to get out
of town. He bought the last seat
on an overnight ­ight to Lon-
don and 15 minutes later, he
wrote in his autobiography,
watched Los Angeles gradually

disappear out a jet window.
The criminal case that Po-

lanski was ­eeing never went
away, as his recent arrest in
Zurich attests. But how a Los
Angeles court would restart
the case if Switzerland extra-
dites the �lm director, 76, is a
question complicated by the
passage of decades and recent
allegations of judicial miscon-
duct.

The district attorney’s o�ce

contends the yellowing case �le
only needs dusting o� and pro-
ceedings should pick up ex-
actly where they left o� in 1978
— with a judge sentencing Po-
lanski for a statutory rape
charge. “He will appear before
the court and the court will de-
cide what his sentence is,” said
Sandi Gibbons, a spokeswom-
an for the district attorney’s of-
�ce.

Legal experts, however,  said
Polanski has options beyond
begging for leniency. There are
a number of legal maneuvers,
such as withdrawing his guilty
plea, that could result in the
case being dropped entirely or
in a sentence of no prison time.

“This is an interesting case
of strategy from the defense 
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Polanski saga is far from over
Prosecutors say case
will end in sentencing,
but experts say defense
tactics could bring
dismissal or a new trial.
Harriet Ryan 
and Jack Leonard
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MORE DEADLY EARTHQUAKE S 
Maril Gafur Antara

Less than a day after a strong underwater quake spawned a devastating tsunami in the Samoa Islands, ocean tem-
blors o� Sumatra, Indonesia, may have killed thousands. Above, the Indonesian city of Padang. WORLD, A22

The Supreme Court’s deci-
sion Wednesday to hear a 2nd
Amendment challenge to Chi-
cago’s handgun ban could open
the door to similar lawsuits in
cities and states across the na-
tion.

At issue is whether the right
to keep and bear arms is a full-
­edged constitutional privilege
that can be invoked by indi-
viduals against the govern-
ment at all levels, or a freedom
that applies only as it concerns
the federal government.

Last year, the justices in a
5-4 ruling said for the �rst time
that the 2nd Amendment pro-
tected an individual’s right to
have a handgun at home for
self-defense. Though that rul-
ing struck down a handgun ban
in the nation’s capital — which
is a federal enclave — it did not
decide whether the right ex-
tended to states and cities.

After the Civil War, the Su-
preme Court on several occa-
sions ruled that the 2nd
Amendment applied only to
national laws. In the last year,
gun rights advocates in Chi-
cago and New York went to
court to challenge local or state
gun restrictions but lost.
Judges said they were bound
by the high court’s 19th century
rulings.

On Wednesday, the justices
said they would decide the is-
sue in the fall term, which be-
gins Monday.

Legal experts have said that
gun rights advocates are likely
to prevail in the Chicago case.
The �ve justices who ruled
against the District of Colum-
bia handgun ban, led by Anto-
nin Scalia, are likely to extend
the same gun rights to states
and municipalities.

But lawyers disagree on the
practical e�ects of such a rul-
ing.

Chicago and the nearby vil-
lage of Oak Park, Ill., are
thought to be the only munici-
palities that enforce a ban on
the private possession of hand-
guns. Several other cities, in-
cluding New York, make it di�-
cult to legally register a hand-
gun. But many other commu-
nities have regulations that
could be challenged.

Alan Gura, a Virginia lawyer
who won last year’s ruling and
now represents the gun owners
in the Chicago case, said
Americans had the right to
carry guns in public for self-de-
fense, including across state 

Gun laws
could face
new scrutiny
Supreme Court agrees
to hear a challenge to
Chicago’s ban. That
may open states and
cities to lawsuits. 
David G. Savage
reporting from washington
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Take advice from locals in-
stead of trying to impose your
own ideas on a tribal society.
Invite the Taliban to the nego-
tiating table. Use traditional
governing structures rather
than reinventing the wheel.
And spend a lot more money on
plowshares than on swords.

Afghan shopkeepers, wom-
en wearing head scarves, day
laborers, analysts and former
mujahedin �ghters are ex-
hausted by three decades of
war. Now they worry that con-
ditions are deteriorating again.
Violence has increased and
fraud allegations shadow the
August presidential election.
Huge sums of foreign money
are being spent with few tan-
gible results.

Meanwhile, Americans are
increasingly frustrated after
eight years of military involve-
ment. President Obama has
launched a reassessment of the
war e�ort, and he met with top
national security o�cials
Wednesday.

Afghans interviewed in their
shops and on the streets have
plenty of advice for the U.S.
president and his allies: Don’t
necessarily leave, but for your
sake and for ours, you’d better
get a lot smarter about what
you do here.

Several said they welcomed
the presence of U.S. and NATO
troops, whom they view as far
more benign than the Soviets
who occupied the country in
the 1980s. They fear that a rap-
id withdrawal of foreign forces
could throw the country into
another civil war.

But they don’t necessarily
think a foreign military buildup
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Afghans
say U.S. is 
o
 track 
Civilians’ advice for
winning the war
includes talking with
the Taliban and
listening to locals.
Mark Magnier
reporting from
kabul, afghanistan

Kenneth D. Lewis, who be-
came a focus of public and po-
litical outrage while presiding
over Bank of America Corp.’s
stunning fall from grace in the
�nancial crisis, is stepping
down as chief executive at the
end of the year. 

Lewis, who had helped build
the company into the nation’s
largest bank, faced widening
criticism in particular for the
company’s acquisition of falter-
ing giant Wall Street brokerage
Merrill Lynch & Co.

He joins a line of once widely
admired CEOs who quit or lost
their jobs in the wake of huge
losses stemming from the
mortgage meltdown, including
the heads of Citigroup, Bear
Stearns, Lehman Bros., Merrill
Lynch itself and Countrywide
Financial, which Bank of
America also acquired in a �re-
sale deal that garnered harsh
criticism.

Lewis, CEO since 2001, will
vacate that post and step down
from the company’s board Dec.
31, Bank of America said
Wednesday. No successor was
named.

Merrill Lynch’s losses snow-
balled after the deal was an-
nounced last fall, prompting
the federal government to in-
crease its bailout investment in
Bank of America to $45 billion,
money the company has yet to
repay. The deal also triggered a
host of legal and political head-
aches that still dog BofA.

Lewis’ planned departure
comes after shareholders strip-
ped him of his chairman title in
April as various government
entities were investigating the
Merrill takeover and as criti-
cism of Lewis in Congress was
reaching a crescendo.

“He’s become too much of a
liability for the company and
the stock, given all the anger
that’s built up against him,”
said Richard Bove, a banking
analyst at Rochdale Securities.
“Bank of America is losing a
brilliant leader.”

Lewis, 62, defended the Mer-
rill deal in a note to employees 
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BofA’s
fallen
star
resigns
Kenneth Lewis helped
make it the nation’s
largest bank. Dealings
in the �nancial crisis
tarnished his image.
Walter Hamilton 
and E. Scott Reckard 

Roman Polanski
as dividing line
His case points to a sharp
divide between Hollywood
and Middle America.
CALENDAR, D1

I t’s a hot, windless summer day. Ken
Smith is standing in the giant,
orange, tethered helium balloon
that has become a symbol of every-
thing good and bad about Orange

County’s planned Great Park. The sky is
blue and from 400 feet up one can see the
endless sprawl of homes, the ocean and
rolling hills that de�ne this suburban
county.

Through round, black sunglasses,
Smith looks down at 1,300 acres of a
closed Marine air base; 1,300 acres of
possibility.

If all goes according to plan, Smith
will transform the concrete runways and
abandoned hangars beneath him into a
park that some say could stand up
against New York’s Central Park as one
of the nation’s great urban parks. It
could rede�ne what’s possible in build-
ing parks — leading the charge in trans-
forming abandoned land. It could give a
center to this nebulous county. 

Smith spent a career preparing for a
project like this, though he didn’t believe 

he would ever get to take it on. Yet here
he is — surveying the land from the
­oating navel orange that he envisioned
beckoning visitors like a roadside attrac-
tion. He is the unexpected winner of a
worldwide competition, and has been
given the project of a lifetime. If all goes
according to plan. 

But the ambition of the Great Park is

strained by politics and money. In the
last months, plans have drastically
changed. Naysayers are louder than ever.
Money that has been promised is no-
where in sight and the public is growing
increasingly skeptical. Yet here he is. An
Iowa farm boy turned New York land-
scape designer — watching, waiting and 
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COLUMN ONE

A soaring vision or just hot air? 
Plans for O.C.’s Great Park
are so grand that some ask
whether it can be built. 
Paloma Esquivel

Mark Boster Los Angeles Times

DESIGNER: Above the former El Toro Marine base, Ken Smith views the
site of the long-delayed project, whose cost has reached nearly $1.4 billion.

The statues depict two old
men relaxing in easy chairs. As
others mill about the drawing
room, the men engage in con-
versation, one gesturing at the
other to underscore a point.
For nearly 20 years the like-
nesses of China’s communist
leaders Mao Tse-tung and

Chou En-lai have sat perfectly
still in the Richard Nixon Presi-
dential Library and Museum in
Yorba Linda.

Now, they are creating a stir.
They are among 10 statues

of former heads of state and
government on display in the li-
brary’s World Leaders exhibit.
Others include Soviet leaders
Nikita Khrushchev and Leonid
Brezhnev, Egypt’s Anwar Sa-
dat and Israel’s Golda Meir,
and France’s Charles de Gaulle
and Britain’s Winston Church-
ill. Nixon chose them before his
$21-million privately funded li-
brary opened in 1990.

A quote from Nixon on a
wall explains his selections:
“They are leaders who have
made a di�erence. Not because
they wished it, but because
they willed it.”

In recent months, though, a
sign with an alternative mes-
sage has greeted visitors, one
Nixon most likely would not
have approved:

“Why are these leaders
here? The presence of the stat-
ues in this gallery does not im-
ply that the United States gov-
ernment, which has operated
this museum since July 2007, 

Nixon’s legacy haunts his library
As the facility shifts to
federal oversight, some
items are causing a stir. 
Mike Anton
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EPA targets
greenhouse gases
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End of the road
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State parks bring to mind walking, 
biking or just relaxing amid beautiful 
scenery. But outdoor enthusiasts Shari 
and Christopher Boyer see something 
else: an efficient marketing tool for 
businesses.

“Parks are about going out, having 
fun with your family, hiking,” said 
Shari Boyer, chief executive of a small 
Pasadena company called Government 
Solutions Group Inc. “To associate your 
brand name with something positive is a 
unique experience, which is exactly what 
brand owners are looking for and what 
parks are in need of.”

The couple’s brainstorm, which caused 
them to quit their marketing jobs and 
start their own company in 2003, is a 
program known as 20% For Parks, in 
which state parks give Government 
Solutions Group the right to sell adver-
tisements in welcome kits given free to 
visitors. In return, 20% of advertising 
revenuegoes to cash-squeezed state 
parks to help protect natural resources 
and create recreation opportunities.

Inside each welcome kit’s keepsake 
envelope -- approved by each state park 
agency and handed out at entrance gates 
by park rangers -- is a large fold-out 
map, park highlights, suggested road 
trips, calendar of events and other 
information.

The kits are produced at no cost to the 
states, taxpayers or park visitors and are 
distributed in 11 states that host some of 
America’s largest state parks, including 
California, New York, Texas, Florida 
and Ohio. The Boyers hope to add about 
three states next year.

“Parks are that uncluttered advertise-
ment element where there is little to no 
advertisement,” said Christopher Boyer, 
Government Solutions Group’s president 
and chief operating officer. “People who 
go to parks have a very relaxed mind-set, 
so they are open to ads, whereas they 
fast-forward commercials on TV because 
there’s an overload on advertisement.”

Money raised by the 20% For Parks 
program has gone toward such efforts 
as planting more than 1 million trees in 
California state parks, creating seven 
playgrounds in New York state parks 
and providing four vehicles to state 
parks in Utah and Colorado.

“Gone are the days when advertisers put 
their brand on a wall. They’re looking for 
programs,” Christopher Boyer said.

California has been working with Gov-
ernment Solutions Group for five years.

“They help raise private funds for 
donations that allow us to do things we 
wouldn’t otherwise be able to do,” said 
Ruth Coleman, director of California 
State Parks.

“The economy is in really bad shape,” 
Coleman said, “and the budget cuts 
mean that we either have to reduce our 
parks or find alternative solutions.” 
Government Solutions Group “has been 
helping us find these creative public-
private partnerships.”

One of the partnerships is the Reforest 
California program, which has raised 
slightly more than $600,000 to plant 
trees and put up fire education signs in 
Cuyamaca Rancho State Park, about 
50 miles northeast of San Diego. The 
park was devastated by fire in 2003. 
Chino Hills State Park also is among the 
beneficiaries of that program.

Coca-Cola Bottling Co. of Southern Cali-
fornia participated in Reforest California 
by making a donation for each customer 
purchase, said Terence Fitch, vice presi-
dent and general manager of the bottler, 
adding that the program made consum-
ers more involved with the products.

The reforesting effort fit with the com-
pany’s shifting focus from traditional to 
cause marketing, Fitch said. “It’s abso-
lutely the right thing to do,” he said. “It 
benefits all people involved: employees, 
customers and consumers.”

Others participating in the company’s 
various programs include grocery chain 
Stater Bros. Markets, Nestle, Cascadian 
Farm, Odwalla Inc. and Geico, the Boy-
ers said.

“State parks visitors are highly active, 
very green and concerned about the envi-
ronment, and very loyal about parks, 
which makes them a good target audi-
ence for participating companies to get 
their advertisement messages through,” 
Shari Boyer said.

Passionate about the outdoors, the 
Boyers took their expertise in corporate 
marketing and applied it to parks. They 
saw “an opportunity that was untapped” 
to deliver results to advertisers while 
funding a cause that benefits society.

Producing each year’s welcome kits 
takes six to eight months and costs about 
$800,000, said the Boyers, who employ 
six full-time staff members and contract 
with freelance writers, editors and 
cartographers. The kits are distributed 
in May and are updated annually.

As part of the company’s exclusive deal 
with the parks, no competitors are 
allowed to produce similar kits. Govern-
ment Solutions Group expects to have 
distributed 6 million welcome kits by the 
end of 2009, up from 4.5 million in 2008.

But as companies struggle amid finan-
cial turmoil, marketing budgets have 
become tighter, challenging programs 
such as 20% For Parks.

“The financial crisis did impact us, but 
we’re going to have a positive year. It’s 
just a matter of not growing as quickly 
as we would have,” Christopher Boyer 
said.

Consequently, they are scrutinizing 
every dollar spent.

“We’re more concerned about costs, 
and the whole business is a little more 
precise,” he said. “Ultimately, the less 
money we spend, the more profit share 
parks get.”

Still, Government Solutions Group has 
managed to see some green, just like 
the parks it sponsors. Revenue this year 
has reached $2 million, short of what 
the Boyers had projected but up sharply 
from last year’s total $1 million.

“Despite the current state of the econo-
my, our revenues have almost doubled 
this year because we are looking away 
from traditional marketing,” Christopher 
Boyer said. “People are looking for au-
thentic and unique marketing programs, 
and we provide that.”

Shari Boyer said her company’s pro-
grams have provided $4.4 million in cash 
and services for America’s state parks in 
the last four years, saving the parks as 
much as $150,000 a year in printing and 
other costs.

“Corporate social responsibility is a big 
buzzword right now,” she said. “And 
with what’s going on with state budgets, 
there’s a real opportunity for a company 
to step up and do something.”

Firm creates symbiosis  
between advertisers, 
state parks
Pasadena-based Government Solutions 
Group’s sponsored programs help fund 
sites in several states. The money has been 
used for such projects as planting trees and 
creating playgrounds.

SMALL BUSINESS

Outdoor enthusiasts Shari and Christopher Boyer quit their marketing 
jobs to start Government Solutions Group.


